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Measuring Metrics
th at Matter (inexpensively)
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@KevinGetch

Effectively (and Inexpensively) Measuring the Success of Port Communications
Efforts

Port communications professionals often do not get the credit that they deserve for
raising awareness and support for their organization’s activities and projects because
they can’t cost-effectively measure success. Learn invaluable tips on incorporating
measuring techniques before a campaign or communications program begins, as well as
while it's in progress to allow for course corrections.
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Forbes
Mashable
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we’ve received along the way.



Before

@KevinGetch

Before - (Assuming they understand the desired outcomes, goals... etc.)
Some things you’re not able to go back and do later.

Set up Alerts to track Mentions and notify you when you're mentioned.

- Google Alerts

- Mention.com (Sentiment Analysis to get baseline?)

Make sure you have Google Analytics set up

- Google Analytics set up (filter out internal 1P?)

- Goals created?

- Remarketing Pixel installed (Explain Why)

- UTM tag your urls (Share url generator)

Hacks!!!!

- Create Custom Audience on Facebook and install Tracking Pixel (Will give
you access to the firehose of demo/psycho data from FB)

- Install Google Remarketing Pixel (Will allow you to put your message in front
of the recent visitors of your website on demand and only pay if they click the
image)

- G2B/G2C Hack - Get your message in front of all employees that work for a
specific company.
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ALERTS

@KevinGetch @ Webfor

Google.com/alerts is FREE - Allows you to set up multiple alerts for branded and non-
branded terms. You can utilize boolean search parameters to make your query more
accurate and filter out unwanted notifications.



‘ Google Alert - Kevin Getch Inbox  x

Google Alerts <googlealerts-noreply@google com> Unsubscribe 3:02 PM (5 hours ago)
tome '~
Google Alerts

Kevin Getch

NEWS

VANTalks is back with a lineup of local luminaries

The Columbian

0 “Expose Yourself " Kevin Getch, director of digital strategy at Webfor, will discuss fear, desire and happiness.
o “Impactful Women: The How-to Guide

@KEO e

See more results Edit this alert

You have this email you have to Google Alerts
Unsubscribe | View all your alerts

a Receive this alert as RSS feed
Send Feedback

@KevinGetch




) mention Media Monitoring Resources Pricing  Goals Clients Login Request a Demo

Monitor your brand anywhere online

o

Mention.com - When you sign up for a free trial with mention.com it will prompt you to
do their paid plan, but it will let you continue with the basic free option after the trial is
up. Their are paid options at $29 & $99/mo (the $99/mo includes sentiment analysis).

Mention provides more timely notifications after you're mentioned in the media and
can track a number of different sources.

The paid version also has sentiment analysis.



Kevin Getch: Today's Top Mentions Inbox X

Mention <notification@mention.com> Unsubscrive May 19 (1 day ago)
fome '~
2 Hi Kevin Getch, here are the most
6 mentlon important mentions from today for your

@KevinGetch

alert Kevin Getch

M 4
May 19, 2

VANTalks is back with a lineup of local luminaries
© The Columbian - News: Latest News

love as we approach a cultural crossroads.</p><p>0 “Driving Miss Daisy: The Future of
Self Driving Cars.” Doug Harness, insurance educator, forecasts a near future (2030)
when mo

39




O mention Hi Kevin Getch, here are the most

important mentions from today for your
alert Webfor

May 2, ¢

SEO Experts You Should Be Following in 2017 10,00
© www.act-on.com

Scott Hendison president of Search Commander, Inc.; Dan Delmain from Delmain
Analytics, Kevin Chow, Director of Search at Webfor, and Nick Footer of Intuitive Digital
for all the

45

Remember!!! The media is no longer... just the media.




Sources and Languages

Your alert will include mentions from the following sources and languages

SOURCES LANGUAGES (10 MAX )
e :m“‘f Pinterest. etc ° French
X\wl:ecgnms sites (] English o
0 I‘\'lv[.:l(l\ef!v.v(-!\ Q Spanish
9 \Ne\vrs'w etc ° German
Q_j}’ Bﬁ?‘r WordPress, etc ° ltalian
o Yﬁeﬁs’w Vimeo, etc (] Portuguese
n Forums

) Share this alert with all my team members

@KevinGetch

Getting it setup is extremely easy. Just select all the sources, enter your queries and
start tracking your mentions.



GO()ng“ Analytics

Google analytics is free and is one of the best analytics platforms. You should
definitely be utilizing it.

Most of you probably are, but are you utilizing it correctly? Or getting the most out of
it?

- To make sure you’re getting accurate data you should exclude your internal IP

- You should also have goals set up. How many of you have conversion goals
set up in GA?

- There are a number of other things we don’t have time to cover today.



o Goal description

Name

Goal slot ID

Goal Id 7/ Goal Set2 ~

Type
Destination ex thanks.html
Duration ex: 5minutes or more
Pages/Screens per session ex: 3 pages
Event ex played a video

Smart Goal

Measure the most engaged visits 1o your website and automatically turn those visits into Goals. Then use those Goals to
improve your AdWords bidding. Learn more

=

O Goal details

Cancel

@KevinGetch @ Webfor

Make sure you have goals set up in Google analytics! Having a baseline will allow
you to know if the work you’re doing is moving the needle.
A few examples of goals that could provide you with information on how your....

- Time on site

- A certain path the user takes

- Signing up for notifications/email newsletter

- Downloading something

- Filling out a contact form




Create custom URL
parameters for better
tracking

L ERIATE sl (o] ele]a¥/?utm_source=facebook&utm_me
dium=cpc&utm_campaign=bestinbi




goo.gl/M8N3fp

Campaign Source

utm_source
Required.

Use utm_source to identify a search engine, newsletter name, or other source.

Example: google

Campaign Medium

utm_medium
Use utm_medium to identify a medium such as email or cost-per- click.

Example: cpc

Campaign Name

utm_campaign
Used for keyword analysis. Use utm_campaign to identify a specific product
promotion or strategic campaign.

Example: utm_campaign=spring_sale

Campaign Term



utm_term
Used for paid search. Use utm_term to note the keywords for this ad.

Example: running+shoes

Campaign Content

utm_content
Used for A/B testing and content-targeted ads. Use utm_content to differentiate ads
or links that point to the same URL.

Examples: logolink or textlink



3xHACKS

@KevinGetch

Here are a few of my favorite hacks...
B2B Social Hack

Google Remarketing Hack

Custom Audience Facebook Hack



Choose an Audience to Start

"' :' Everyone on Facebook
‘ ii

People connected to your Page

A Custom Audience

i
”

Don't show this again

@KevinGetch

Create a custom audience titled “Website Visitors” and install the
Facebook tracking pixel - this will give you access to the firehose of
Facebook demographic and psychographic data on your website
visitors. Even if you're not going to remarket to these people right
away... it’s still great to put into place as this information is so valuable.



Create a Custom Audience

[ Include people who meet ANY of the following criteria:

© Default Pixel ~

All website visitors » mnthepast 90  days

@KevinGetch

Create a custom audience titled “Website Visitors” and install the
Facebook tracking pixel - this will give you access to the firehose of
Facebook demographic and psychographic data on your website
visitors. Even if you're not going to remarket to these people right
away... it’s still great to put into place as this information is so valuable.



Webfor (23404790, USD) Create New Open Save More ~
CREATE AUDIENCE
W (New Audience)
Custom Audience o v 2K monthly active people
ADDITIONAL ENTRIES Demographics Page Likes Location
Webfor com - All Website Visitors
+
Age and Gender
Location v
& 50% Women
UNITED STATES 54% All Fac
All United States
+
Age and Gender v
Age @ 50% Men
180 = Ao 46% Al Facebook
Gender
All Men Women
Interests v
+ Lifestyle
Request audiences here from Acxiom Data Gury
Connections v
Lifestyle Selected Audience
Pages N
Corporate Connected 10%

@KevinGetch

Self-reported information from people in their Facebook profiles. Information only avadable for people aged 18 and older.

US demogr: and interest data based on purchase behavior, brand affinity and other activites. Source: Personicx

People on Facebook

Country: United States of America #

Activity Household Purchase

Compare

Information like the age, gender & lifestyle traits of your website visitors.



o

+ Lifestyle
us aemogva hic and interes! 0ala based on purchase Denavior. Drand aminily and other activities. Source. Personicx
e ru

Request Sudiences here from ACoom Data Gul
Connections v
Lifestyle Selected Audience Compare «
Pages v i .
Comorate Connected 10%
People Connected to
Active & Involved 10% &
People Not Connected 1o
Active Lifestyles 10% “
Estabished Eite 10%
Advanced >
Top Professionals 0%
Finmiy Established 10% s
Summi Estates 10% |

& 51% of audience matched

Relationship Status Education Level

ported data who list a status on F. The highest level of education reached based on self-eported o

0%

Té%
28%
5%
12%

@KevinGetch

Relationship status, education level...



CREATE AUDIENCE
Custom Audience

ADDITIONAL ENTRIES

Location

UNITED STATES

Al Uned States

Age and Gender

18+ — Anye
Gender

People Connected to

People Not Connected to

@KevinGetch

Webfor.com - All Website Visiors

B (New Audience) People on Facebook
2K monthly active people Country. United States of America #

Demographics Page Lkes Location Activity Household Purchase
Household Income Home Ownership
Estimated income for US households based on survey responses and estimates using demographic. US home ownership based o

™%
L3 )
o
%
“% 25%
% il . . . . . o o ™ .

- - ~ - " : &
€ 89% of audience matched € 67% of audience maiched
Household Size Home Market Value
Number of adults and children who Bive in a single US home. ba Estimated US home value based on survey responses and publi

n N

Average income, Home ownership, home value... and that’s not all :)

T




o Drill down and filter your
““laudience's demographic
— _and psyc_:hographuc
Pocete Conpecia information by age, gender,
A P Pages ot ey e i interests, marital status,
home ownership, & much

o more.
Language i

= -

ooy ’ Hur 7

@kKevinGetch @ Webfor ‘

You can pivotffilter this audience base on all of these factors. So if you're message
should resonate with married, homeowners between 25 - 45 w/ kids then you can
learn more about them (or create an audience and target your message to those
specific users)... if you're wanting to see more information on someone with a specific
job title you can see that too.



Google Remarketing

¥ - e Your Ad On
Visitor Your Website Visitor Leaves Other Sites
,
X -,y
Visitor Returns
\ To Your Site
-~ -
@kKevinGetch @ Webfor

Even if you're not utilizing Google Remarketing all the time... it doesn’t cost you
anything to have the pixel installed and to start building the audience.

Does everyone understand how remarketing works?
If you want to - very inexpensively - get your ad/content/news back in front of

everyone who just visited your website you can put together a quick campaign. You
don’t pay anything unles they click on the ad!!!



Locations & Everyone in this location ¥

Audience Size
PSS /\ Your audience is
9 United States y too specifc for
I G your ads to be
@ Include v Browse Speat Broad shown. Try making

it broader.
Add Buk Locations.

Pot Reach: Fi 1
Age s Fers 'otential Reach: Fewer than 1,000 people

Gender O Al Men Women Estimated Daily Results
Reach
—— 41-160
[
Post Engagement
9- 55 (of 55
Detailed Targeting © CLUDE people who match at least ONE of the following e

Demographics > Work > Employers

DiscoverOrg

Suggestions  Browse

Were these estimates helpful?

@KevinGetch @ Webfor

There are times when you have a large business where you may want to get content
in front of all of their employees.

You can utilize Facebook to target by employer.

This can be used creatively in so many different ways.



During

@KevinGetch

During

While you’re implementing your strategy you will want to check to see if what you're
doing is moving the dial.

Because you already made sure you have “all the things” set up and you have a
baseline (to the extent that’s possible) you can now see what your impact has been.

Is sentiment improving over time?

Is traffic increasing to the pages...

Increasing time on the pages of your site

Have you received some positive media coverage?
etc.



Acquisition Overview

Email Export v  Shortcut

All Users
100.00% Sessions

Primary Dimension: Conversion:

Top Channels

Top Channels

@KevinGetch

Goal 1: Contact - Main  ~

+ Add Segment

Edit Channel Grouping

Sessions

M Organic Search
M Direct
M Referral
Social
W Display
M Email 100
M (Other)

® Sessions

200




Goal Flow

Goal: Contact - Main ~  Level of Detail +  Export «

All Users + Add Segment
100.00% Sessions

+)
- Contact - Main
an
-, drect)
14
=
be
‘Q g“g
hoo
%)
land cr list ory
o gsiistorg
@KevinGetch @ Webfor

Look to understand which channels are driving your desired outcomes with the Goal
Flow report.



There were 562 total conversions

sibaulhaslis Conversions: 562
il Lokl Assisted Conversions: 118

Multi-Channel Conversion Visualizer

See the percentage of conversion paths that included combinations of the

channels below. Select up to four channels. Organic Search & Direct & Social Network: 0.18% (1)

Channl co:v:::‘lz(:sl y e N
v Organic Search 59.25%
v Direct 40.39% Y "
)Referral 7.30%
¥ @ Social Network 3.91%
) Display 3.20% ‘\
) Paid Search 1.25%
1 /
\\\\-’/,

@KevinGetch




Conversions Conversion Value

115 $0.00

% of Total: 20.46% (562) % of Total: 0.00% ($0.00]

Primary MCF ouping Default Channel Grouping Path  Source/Medium Path  Source Path  Medium Path  Other =
Secondary dimension
MCF Channel Grouping Path

1. Organic Searcn "> [Direct]

2. [Directx2]

» D

s (comesem ) (B
o (oward)

7 ‘ Organic Search

8. [Paid Search > (Display)

9. [Direct x5 ]|

10 ‘Dlvecl)-?]

@KevinGetch

N

13

9 (1.83%)

w

w

»

Show rows: | 10)

+

(26.96%)

(11.30%)

(4.35%)

(4.35%)

(2.61%)

(2.61%)

(1.74%)

(1.74%)

(1.74%)

Top Conversion Paths Report



igcenter.cc
Global Partners Wins, Tesoro Waits As Crude-By-Rail Is Scrutinized

cars at a marine terminal in Oregon, Tesoro Corp. learned its plans for a similar project in neighboring

T

aw findlaw.com

ase
COLUMBIA RIVERKEEPER SIERRA CLUB NORTHWEST ENVIRONMENTAL DEFENSE CENT...

CENTER Pettioners, v PORT OF VANCOUVER USA JERRY OLIVER, Port of Vancouver USA
Board of Commissioners President

urthousenew om
Washington High Court: Oil Terminal Negotiations Should Have Been Public

OLYMPIA, Wash. (CN) - The Port of Vancouver violated open meetings laws when it held closed
sessions for lease negotiations for a controversial proposed oil-by-rail terminal, according to

Newc Losh

WooHool And all because Port of Vancouver USA and Tesoro-Savage held closed meetings affecting
the public. https://t.co/yRgDh1X8cn

‘ancouver Energy project is good for Clark County
this project built at the Port of Vancouver

@KevinGetch

4h

32

® 10 Jun

46

9 Jun

47




th Dashboards 28 Influencers @ Insights Center

Q  [EINASA(Demo) x  + [ Sentiment~ m [ Pie chart donuts v

Last 7 days

From 2017/05/26 to 2017/06/01 ~

® Positive 461 (5.05%)
® Neutral 8.5K (93.12%)
® Negative 167 (1.83%)

@KevinGetch

Check sentiment analysis to see...



@KevinGetch

Mentions from 05/26/2017 to 06/01/2017

NASA

The collision that created Mars' Hargraves Crater exposed a
rich mix of rock types with different colors & textures

NASA

We're working to send humans to Mars! Hear from Acting
Administrator Lightfoot LIVE from #HumansToMars Summit

SHAD Nominated For Prestigious Canadian Award

vilh NASA |
Linda's Favourite
Mars
Linda's Favourite
Mars

99

99

32

55

55




Twitter Influencers Web Inf

NAME

NASA

@NASA

NBC News

@NBCNews

NASA Earth

DNASAEarth

Intl. Space Station

@Space_Station

McGill University

@mcgilly

NatGeo Education

DNatGeoEducation

NASA JPL

@NASAJPL

Mississippi State

®©90e r 060 6

AAAS

Daaas

@KevinGetch

996,540

1,601,477
109,625

1,914,023

19,111

78,387

United States

Low Earth

Montréal, Q

Pasadena

Starkwille, M

INTEREST

Scence NASA  Astronomy  SpaceX

Poltics Media NewsAnd Media  CNN

Scence Nature NASA  Astonomy  Clmate

Sclence  NASA SpaceX
Neuroscience anaca  Quebec  McGHl Universty
Technology Science  NASA

Leadership  Mississippl  Drones And UAVS

Evoluion  Genetics  Biology

INFLUENCE

99

95

8 15 15 15 I3 15 IF |




Q [EINASA(Demo) x  + [ Sourcesv n [ Pie chart donuts v

Last 7 days

From 2017/05/26 to 2017/06/01 ~

® Radio

e TV

® Facebook
® Web

® Twitter

@KevinGetch

190 (2.08%)

586 (6

4 9K (53.8%)

® News
@ Blogs
® Videos
® Forums

® Images

13K (14.32%)

825 (9.04%)

54 (0.59%)

460 (5.04%)

463 (50




After

@KevinGetch

After - (Report to stakeholders)

Report the results / work you did... show the data you collected prior and show how
the needle moved.

# of mentions
Sentiment of mentions
Quality of mentions
Overall exposure
Coverage Book



Report the Metrics that Matter!

Report the metrics that matter to your stakeholders!



m COVERAGE
800K

Make Coverage
Reports. Faster.

“Simply chuck in your links and —Huzzah!— a
urs of painstaking

d into minutes.”

@KevinGetch \?/ Webfor

https://coveragebook.com



https://coveragebook.com

@KevinGetch




How To Nail Your Next Public Speaking

. fo— - E t Without Embar
(-1 Jel-14]
e
Summg 1w Mad Mhadey Poe —
LT L e e
sy
S ———
e——
T Webdor, -l

agrocy with 15 employers, ud eves though | spesh s fremt of
Large sudiences on » rogular basin, v had my fair share of

@KevinGetch

The value of this mention on Forbes was immense, but then it was picked up by other

Sarah Bard, CEO of Mos, ot the Seattle lateractive Conference
Semce L ware 1 the mam speaker | never would ve imagimed
oements @ ey
e 1T s, berwever. that o has aught me so mach about
bl speabing mnd beurg s the himelght o0 4 bumsness cner
Hore arv my takeawars that peat that acubest m perspective

Be Hamble

Betoer the contrevnce | had alvvachs plaaned for e
Mtroduction 15 be amanag, | kiwew uscet pevsrnters would be
Feading s script of the sseahers buca | decaded to go sbove and
Roryornd soet have rme meanoeised - scunds khe o gooed plan.
bt § e the cmsatabe of thuakiong ot | ol st wrte mre
e might bedurs. sout commmt ¢t me ey -omhy | dodn !

UPGRADE NOW & REMOVE THIS WATERMARK.

media publishers as well...

forbes.com
(EST.) MONTHLY VISITS: 1°2M
(EST) COVERAGE VIEWS: 75-3K
DOMAIN AUTHORITY: 95

&6 This is a samplo roport croated at
covoragebook com To remove this commont & add.
YOur own in this space ploase upgrade 1o a pald plan.




5 public speaking lessons | learned from embarrassi "~
myselfin front of hundreds of people

. R ———

T e Soumber of # smeesantel
Aigptal wad crvative sgeucy with
15 empherees

And evva though | spest is fromt

largs audirncos oo 8 rrgaler
Masia, v had ey e share of

speaking nd beeng i the

UPGRADE NOW & REMOVE THIS WATERMARK.

@KevinGetch

Business Insider shared my story.

Business Insider

Jan 17 2097

(EST) MONTHLY VISITS:

(EST.) COVERAGE VIEWS:

DOMAIN AUTHORITY
n Kl e
650 4 2

125M

127K

93

a

66 This is & samplo report croated at
coveragebook com. To remove this comment & add

Yyour own In this space please upgrade to a pald plan.




Ll s | e
YESMAGAZINE ‘

An Embarrassing Public Speaking Moment Taught Me 3
Things

UPGRADE NOW & REMOVE THIS WATERMARK.

@KevinGetch

YFS Magazine published it.

YFS Magazine: Startups,
Small Business and

Entrepreneurship Culture
Jan 18 2007
(EST) MONTHLY VISITS: 112K
(FST) COVERAGE ViEWS: 3.48K
DOMAIN AUTHORITY: 47
n L] 2
3 1 15

66 This is a sample report created at
coveragebook.com. To remove this comment & add
your own in this space please upgrade 10 a paid plan.
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40 countries

UPGRADE NOW & REMOVE THIS WATERMARK.

@KevinGetch

It was published on MSN.

Fen 33017

(EST) MONTHLY VISITS: 992M

(EST) COVERAGE VIEWS: 456K

66 This is a sample report created at
To remove this comment & add
your own in this space ploase upgrade 1o 8 pald plan.




7 1.22B 666K

PIECES OF COVERAGE ONLINE READERSHIP: ESTIMATED COVERAGE VIEWS:

878 59

SOCIAL SHARES: AVERAGE DOMAIN AUTHORITY:

& webfor

@KevinGetch @ Webfor




[hanks!

Kevin Getch

Founder + Director of Digital Strategy
kevin@webfor.com

@KevinGetch




