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Know Your Optimum Post Frequency

Focus on content, not time of day or day of week. 2-5x per week.

More is better. Focus on content, not time of day or day of week.

1-5x per week. Business hours on Tues, Wed or Thurs.

1.5x per day. Mon & Tues are best. Evenings & weekends too.



Video is King

● 79% internet traffic will be video content in 2018

● Online video revenue is growing at 110% annually more than any other form 

of advertising. 

● Posts with videos attract 3x more inbound links than plain text.

● Ideal video length for Facebook is two minutes or less.



Be Active on Facebook

● Shows leads and potential customers that you’re actively in business 

● Add an image or video to your post for 2.3x more engagement

● It’s easier to go viral on Facebook

● Facebook ads offer some of the highest ROI of social ads you can buy



Instagram Stories

● Average time spent on Instagram per day grew to 28 

minutes since the launch of Stories.

● > 1 million advertisers actively use Stories each month

● 1 in 5 Stories from brands see at least one direct message 

from a consumer

● Facebook now has Stories on mobile

● Instagram Stories           Facebook Stories



Social Media Management Tools



Social Media Management Tools


