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: 5' Port of Vancouver USA

v A CENTURY OF POSSIBILITIES.

Centennial Celebration Campaign

Communication Challenge or Opportunity

At the Port of Vancouver USA we are always striving to maintain a positive feeling
for the port among our audiences, We strive to keep the community audience aware
of our importance in creating jobs and economic opportunityin the region and of
our role in environmental stewardship. As our centennial year approached we felt it
¢ " was important to not just celebrate an anniversary, but to reinforce those key
£ messages to our audiences; to talk about the value we bring and have brought to our
" region over the last 100 years,

o Planning and Programming

.-/ Aspart of our centennial planning, we formed an internal committee so current
" employees would feel a part of the celebration. Staff was welcomed to offer

~ suggestions and participate in subset centennial committees. We wanted everyone
to feel a part of the celebration.

Actrons Taken and Communication Outputs

The committee oversaw all of the elements of the centennial celebration, including’
everything from developing the centennial logos, to developing content for the
‘centennial website. Just a few of the final centennial materials are listed below,
along with their goals and audiences. Ilustrations follow.

. Centennial Logo a primary centennial logo was developed, along with several
Pole Banners - 110 light pole banners line Lower River Rd., where all- of our
port entrances reside; they call attention to the centennial for all who venture
our way.

Centennial Website & HTML Emails - directed to the commumty -at-large (and
port staff), includes a timeline of port highlights and a weekly update containing
historical facts or current information with an historical tie-in. Also, a
mechanism is included so members of staff and the community can share their
port stores. The port’s centennial website can be found at '

http://www portvanusa. com/centennial/

Traveling Display - used at industry trade shows and community events,
,_lncludmg our Port Re:Port breakfast, an event that draws more than 300
Community members annually. The display utilizes the timeline and historical
-photography to reinforce our 100 years of providing jobs, growth, and economic
evelopment to the region.
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‘ Fort of Vancouver USA
= A CENTURY OF POSSIBILITIES,

While measuring TeSponse to campaigns of this sort can be challenging, we have
built in methods of measurement where possible.

to continue to build as the year progresses.

In Our View: A Century of Progress

Port of Vancouver celebrates success and has the statistics to back jt up

Sunday, April 8, 2012

Before quantifying that century of success, The Columbian first congratulates the loca]
port for its stunningly successful century. The port’s contributions to our community
transcend mere exports and imports. Our local economy is buttressed by the port. Our
environment is protected by the port’s adherence to government regulations, even o
enhanced by the port’s mitigation projects. Our Jobs market is diversified by the port’s
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v # CENTURY OF POSSIBILITIES.

"1nteract10n Wlth such varied commercial 1nterests as wheat, bulk minerals, wind-energy
o components automobiles, pulp, scrap metal and other cargos. The economic impact
tends beyond the water to a large assortment of industrial operations. That original,
sentury-old “best commercial interest” is broadened by the port’s tics to markets around

_'i'w’orld. '

1 of thlS is accomplished with public support; about $10 million in taxes is collected
ally from property owners in the port s 111-square-mile taxing district.

1t Vancouver and Clark County -- although 90 miles from the Pacific Ocean --
yriad of benefits from their deep-water port. And here are a few of the numerical

‘stanons of this powerful public-private partnership:

yout $1.6 billion in economic benefit was pumped into the region in 2011 by the
1t of Vancouver. -
8 | ycar, marine and industrial businesses at the port employ an estimated 2,300
€
011, the Port of Vancouver generated more than $37 million in operating income,
‘percent increase over that of 2010. .
nécting with global markets, 456 ocean-going vessels called on the port in 2011,

nes es in 2011, the port now has more than 50 tenants with an occupancy rate of
cent That’s expected to increase to 97 percent this year.

sful as the port’s first century has been, the future is even brighter. The
‘est Vancouver Freight Access project is projected for completion by 2017.
Xpects to; _greate 1,000 permanent jobs in the next decade.

Port Re:Port banquet, Executive Director Larry Paulson defined the port’s

er of the public’s interest in industrial development and maritime trade.
tires next month, Paulson will look back on 13 years of keeping a steady hand
ative rudder. In the larger context, our community can look back on a century
» commissioned by those 631 visionary voters in 1912.

d.wars, one Great Depression and one Great Recession later, the port is as
ever, Z
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