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Category: Special Events
1ooth Birthday Party! Community Centennial Celebration

100th Blrthday Party'
Commumty Centenmal Celebratlon

Communications
Challenges and
Opportunities

“he Port of Long
Beach celebrated its
.. Centennial throughout
2011. During'its first 100
years, the Port grew from
. asingle municipal dock
at the mouth of the Los
Angeles River into one of
the world’s Teading full-
service seaports, the second busiest seaport in the
United States and a vital transportation hub for all
" kinds of cargo adding up to more than $150 billion a
. yearin goods movement.

"The Port is a prirnary gateway for U.S.-Asia trade
" and a trailblazer in innovative goods movement,
- safety and environmental stewardship. The Port
© welcomes 5,000 yearly vessel calls and is served by
140 shipping Ii-n‘_es_ with connections to 217 seaports
. around the world. It covers 3,230 acres'with 35 miles
“of waterfront, 10 piers with 80 berths and 66 gantry
cranes ofﬂoadlng 6. 3 m11110n containers each year

C_ustomer and community serv1ce is at the core
of the Port’s operations. Environimental agencies

- have acknowledged the Port for its landmark green -

o initiatives, reducing overall diesel air pollut_i_o_n by
.72 percent, and industry leaders have named the

Port of Long Beach the World’s Creenest Port as well -

as the Best Seaport in North America in 14 of the
" past 16 years.

The Port is moving forward with nearly $4.5 billion
in planned capital improvements this decade to

- support growth and strengthen its ability to eclipse

new competition, serve the goods-movemernt

industry, Port clients and the community. Other

industries have come and gone in-Long Beach,

but the international trade and goods movement
industry has provided a constant economic engine

LQ}NGBEACH 1{1}}
The Green Port t

for the region, a real bright
spot in the country’s
continuing economic
recovery. The Port supports
one in every eight jobs in
Long Beach, making it the
city's largest employer.
That translates to 30,000
Long Beachjobs and
expands to nearly 316,000
jobs in Southern California
and almost 1.4 million ]obs
nat10nw1de

The headliner event commemorating the -

Centennial was a public 10oth Birthday Party
on June 25, 2011, the actual anniversary date. A

‘wide variety of unique and exciting exhibits and
activities were'createcl to mark the occasion.

Planning and Programmmg

. Components

The Port of Long Beach is just over the bndge from'
the City.of Long Beach, but may seem a million-

miles away from pe0p1e’s everyday lives; The year-

long activities to celebrate theé Centennial were

a great way to build awareness for the Port and
community pride — and the Port’s 100th Birthday
Party for the community was the icing on the cake.-

The party site at the Port would be Pier E, Berth E26,
the former California United Terminals facility just
south of the Gerald Desmond Bridge near Ocean
Boulevard and Pico Avenue, .

Guests could enjoy free hot dogs, purchase food
from food carts or bring a picnic basked and lawn
chairs for a fun day on the docks.

Each guest would receive an “event passport”
describing the elements of the event and
containing coupons for a free hot dog and beverage
and carnival rides. The passport would also contain
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the on-site survey form for
the event to be tumed in
before departing.

Free on-site parking and
a bicycle valet would be
provided.

The target audience for
the event was the city’s

~ 500,000 residents {of all
ages}, as well as VIPs,
port customers and other
stakeholclers.

The attendance goal for the event was 3,000 guests
with space to accommodate more.

g The 1ooth Birthday Part was 1ntended to:

. Celebrate 100 years of bringing useful products
" to consumers, providing jobs, supporting a
vibrant community and being a partner in the
- city’s growth;

Include members of the Long Beach cominunity
in their Port’s Centennial celebration;

Provide an opportunity for Port clients and
suppliers to contribute to the celebration
_ through volunteerism and sponsorships;

' .Educate the target audiences about the Port’s
environmental progress and goals for the
future;

Create awareness about how far the Port has

come in 100 years — and how business here

has thrived, created jobs and supported the
- economy,

Build pride in the Port of Long Beach by
stressing benefits to the community now and
through the Port’s 100-year history;

And be fun for the entire family.

‘The following key Ihessa'ge's were to be woven
throughout all activities at the event:

« From the time the first ship arrived in 1911,

Category: Special Events

100th Birthday Party! Community Centennial Celebration

the Port of Long Beach
has enjoyed a rich and
exciting history;

* The Port was founded
by visionary Long Beach
- leaders who recognized
the importance of a
seaport to the city’s
ongoing vitality. Other.
industries have come and
gone, but international
shipping has provided
steady, dependable economic progress for
generations;

s Throughout its history, the Port of Long Beach
has been of vital economic and strategic
importance to the city, the region and the
nation, facilitating the import and export
of trillions of dollars in consumer goods,
supporting a century of careers and jobs,

‘and providing a focal point for waterfront
comrmerce;

We will continue to strive to be the “Port of the
Future” by investing in the most modern,
sustainable facilities to support the economy
and jobs as we move into the next 100 years

Planning for some elements of the event began
as early as 2010, but planning for the actual party
began just a few months out.

ActionsTakenand
Communication Outputs

The 100th Birthday Part was produced by the Port

of Long Beach Communications and Community
Relations Division with assistance from The Choura
Events Group and various contractors and sub-
contractors for food carts, electricity, lighting,
environmental services, electrlc cart rental, party
staffing, valet service, audro visual, radlos and
eritertainment, :

The Port’s Communications and Community
Relations Division coordinated the involvermnent
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e ppmg contamers Cahforma o
. _Cartage volunteered trucks and drivers to. ; i
- +deliverthe containérs and the [LWU pr0v1ded

' the 1abor free of charge The contamers

« hghtmg, .

. ; “Let’s Talk Centenmal” ' a panel dlscussmn

. with'community. lurmnanes featuredin . :
- thevideo, -followed: the premler ofthe B ': L
documentary, s : :

- -"‘Mern_' 'y "ane” wasa s"_ ecial place w1th artlsts'f-
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tio ' Methods and' .7 o
nlcatlons Outcomes

1ce goal of 3 ooo the event

Fortunately, there was space.

re gUests, and more food was:

- Random comments on the response fonns 1nc1uded'
the followmg:'. Ll S

: _"f_-"._“I 1earned THore about the greemng of the Port
: jand theair sarnphng that takes: place the new

' 'i_.constructlon plans and aif, quahty R
L "'Ihls was a very well orgamzed party Thank you"'- ;

) "Excellentjob on parkmg o

L __.“Loved the colorful drumrners and the recycled
R 1nstrurnents s O . o

L ‘«'Ihanks Port We love VOul”




