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LESSONS LEARNED

ASSUMPTIONS

Internal staff will be 

automatic brand 

ambassadors

Reality

Internal staff needs 

proper training and 

tools to become 

brand ambassadors



WHAT IS A BRAND 
AMBASSADOR?

Brand ambassadors are simply people who represent 
and talk about your organization in a positive way.

They provide credible, trustworthy promotion and 
visibility to a brand. 

The best brand ambassadors are employees.
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THANK YOU!


