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PortMiami is located in 

one of the most diverse, 

multi-lingual cities in the 

U.S.  - MIAMI



PORTMIAMI FACTS AT A GLANCE 

• A Growing Global Gateway

• Economic Impact: $41.4 billion and 324,000 direct/indirect 

Jobs to South Florida

• More than 100 consulates/trade offices

• 2nd Largest number of financial institutions

• Largest cargo airport in U.S. – unique cargo/warehouse 

links 



$1 BILLION INFRASTRUCTURE COMPLETE 

• –50/–52 ft. depth deep dredge–
accommodates Neo-Panamax 
vessels

• Fast Access Port Tunnel 

• Intermodal On-dock Rail

• Super Post-Panamax cranes:

• No air restrictions

• Excellent labor relations



DEEP WATER PORT

• PortMiami is the only port 
south of Virginia at -50/-52 ft. 
deep

• 6,100 feet of continuous berth 
along deepened channel

• 2.5 nautical miles from open 
ocean to berth (30-60 
minutes)

• Average tide: 2 feet



• The tunnel has proven to be
a success -19,000 trucks a
month off downtown streets

• Direct access to Interstate: I-
95, I-75, FL Turnpike, US
Route 27

• Truck and cruise traffic are
reaching their destinations
faster

PORTMIAMI TUNNEL

PortMiami Tunnel 
Project Nationally 

Recognized – Model 
3P



INTERMODAL ON-DOCK RAIL

• Featuring 9,000 ft. of track (3 x 
3,000 ft.)

• Seamless, double-stack daily 
train service to and from the 
port for inland imports and 
exports

• Maximize offload with fast 
service into major markets:
➢Reach Southeast U.S. within 2 

days (population: 67 million)



MESSAGING AND BRAND AWARENESS CAMPAIGN



GOAL

• The goal of PortMiami’s Big Ships Welcome
campaign, which was geared towards both current
and potential port customers, was to generate
awareness of PortMiami’s $1.3 billion of capital
investments that have made Miami ready for the
industry’s new big ship era.



• PortMiami’s objective was to communicate the 
advantages of the Port as a global gateway to 
stakeholders, shippers, the world’s largest cargo 
alliances, and the South Florida community at large.   

• While PortMiami has long been known as the “Cargo 
Gateway of the Americas” – create an awareness 
campaign to communicate the benefits of the port’s 
$1.3 billion of completed investments solidifying its 
position as a world class global gateway. 

OBJECTIVE



Tactics to increase community, stakeholder, influencer, and 
policymaker awareness:

• Media— generated editorial coverage in general and trade 
publications 

• Social media – generated content, digital photos, videos, 
and data through online interactions on Twitter and 
Facebook

• Advertising – general media and trade publications 
integrating print, digital, and social media platforms

• Community relations billboards and other signage

MULTIMEDIA 



• Video— “Global Gateway” focused on $1.3 billion of 
completed capital investments

• Events and sponsorships—partnered with cargo partners to 
promote the completion of $1.3 billion of completed capital 
investments, including the -50/-52 deep dredge and 
intermodal rail, as well as celebration launching a new big 
ship era with the arrival of Miami’s first Neopanamax vessel 
via the expanded Panama Canal to call at PortMiami, the 
MOL Majesty

• Alliances: Nearly 100 Sister Seaports increasing brand 
awareness, which would ultimately lead to increasing cargo 
trade between Sister Seaports

MULTIMEDIA 



SPANISH COLLATERALS | MESSAGING 



PLACEMATS 



AD PLACEMENTS 



AD PLACEMENTS HIGHLIGHTING PARTNERSHIPS 



SOCIAL MEDIA INFOGRAPHICS 



US LOOKS TO GROW SEA TRADE WITH CHINA



















Full Article:

http://www.miamiherald.com/news/local/community/miami-

dade/article88674172.html

http://www.miamiherald.com/news/local/community/miami-dade/article88674172.html


Full Article:

http://www.miamiherald.com/news/business/international-

business/article90018882.html

http://www.miamiherald.com/news/business/international-business/article90018882.html


Full Article & Interview:

http://wlrn.org/post/port-director-panama-

expansion-larger-ships-make-miami-global-

gateway

http://wlrn.org/post/port-director-panama-expansion-larger-ships-make-miami-global-gateway


Ocean Alliance unveils network for 2017
Signing the Day One Product were (left to right) Ocean Alliance members Andy Tung, CEO of OOCL, Wang Haimin, managing director of 
China Cosco Shipping Lines, Rodolphe Saade, vice chairman of the CMA CGM Group, and Lawrence Lee, president of Evergreen. Credit: 
CMA CGM

AWE6: Hong Kong-Chiwan-Ningbo-Shanghai-Pusan-Houston-Mobile-Miami-Jacksonville-Singapore-Hong Kong

TAT3: Le Havre-Antwerp-Rotterdam-Bremerhaven-Charleston-Savannah-Miami-Veracruz-Altamira

-Houston-New Orleans-Miami-Le Havre



WELCOMED
Largest container ship to call 
Florida - 10,000 TEU 



1.024
MILLION

TEUS


