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Social Media at the 

Port of Long Beach 



PORT OF LONG BEACH
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Add Org Chart



ACTIVE PORT ACCOUNTS
Facebook.com/PortofLB

Twitter.com/portoflongbeach

Instagram.com/portoflongbeach

Youtube.com/portoflongbeach

Linkedin.com/company/port-of-long-beach



Social Media Followers

21,244 Twitter Followers

16,014 Instagram Followers

27,428 Facebook Fans

7,435 LinkedIn Followers
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Goals and Expectations
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Content Creation



VOICE

TONE

POST OWNERSHIP

POSITIVITY AND TRANSPARENCY



EACH POST SHOULD TELL A STORY

• Twitter: Breaking News Events
• Facebook: Events, promotions, weather, good news ships
• Instagram: Weather, operations ships,
• LinkedIn: Showcase ways that Ports are leaders through 

executive interviews, comments, meetings, studies, new 
technology, etc.



Best Practices





SOCIAL MEDIA ETIQUETTE
NOT GREAT:  

Thanks to Mayor Robert Garcia for attending the #SOTP2016 this morning! 
We are proud to be partners with the City of Long Beach. @RobertGarciaLB

BETTER: 

Thanks to Mayor @RobertGarciaLB for attending the #SOTP2016 this morning! 
We are proud to be partners with @LongBeachCity



TROLLS



WE’RE A TEAM



THANK YOU


