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Princess FleetPrincess Fleet
SHIP CLASS LOA GRT DRAFT PAX 

(lower berth)

Caribbean Class

(Ruby, Emerald, Crown, Caribbean)

290 m 113,600 8.5 m 3,100 

Diamond Class

(Sapphire, Diamond)

288 m 115,900 8.6 m 2,600

Grand Class

(Golden, Star, Grand)

290 m 109,000 8.5 m 2,600

Coral Class

(Island, Coral)

294 m 91,600 8.3 m 1,974

Sun Class

(Sea, Dawn, Sea)

261 m 77,500 8.1 m 2,000

Pacific Class

(Royal, Tahitian, Pacific)

180 m 30,300 5.6 m 710
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Global Deployment 

Destination Trades

Over 350 Ports of Call on over 90 itineraries

Carry over 1.3 million passengers

Average cruise length is 10.1 days 
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