


SCHUIYRED Saint John Cruise History

e September 10, 1989 the Cunard Princess entered our harbour in
order to avoid Hurricane Gabrielle which was heading to Bermuda.




LCH LIRS Saint John — Cruise History
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Saint John Cruise History

Charter Members of Cruise Saint John

¢ Uptown Saint John
«City of Saint John
eSaint John Port Authority




Rolled Out the Red Carpet




Rolled Out the Red Carpet




Rolled Out the Red Carpet




Rolled Out the Red Carpet




Keys To Our Success




A Key to Our Success

Cruise Saint John

Meet and Greet Committee
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Cruise Saint John Meet and Greet Volunteers
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Cruise Saint John Meet and Greet Volunteers
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Meet & Greet Volunteers...
Professional, Dedicated, and Award Winning
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Cruise Stakeholders in Saint John
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Cruise Stakeholder Group
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Cruise Stakeholders in Saint John
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Vision Statement for Cruise Saint John
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Purpose of Cruise Saint John
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Benefits to Members
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Choose from three advertising opportunities targeting cruise passengers and crew visiting Saint
John during the 2010 Cruise Season and create a program best suited for your businesses
advertising requirements and budget.
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DigiHal Signage SCP U w

Cawise Terrminal Plonifor Qdveds wing

Looking to attract cruise passengers and crew to your business during the 2010 Cruise Season? A network of four dig
monitors are strategically located within the welcoming area of the Great Hall in the Marco Polo Cruise Terminal. These
monitors are an excellent way for you to promote your offering to over 240,000 passengers and crew! A great way for
you to leave your impression as visitors depart to explore Uptown Saint John at their leisure.

Ads will be displayed simutaneously on four monitors
Ads will be displayed on cruise ship days (May - October 2010)
Ads must be still images

Maximum number of full screen ads available -
Length of Ad - 15 seconds

Cycle of Ads - 1 time per 6 minutes

Artwork Format - JPEG 72 DPI

All artwork material is subject to the approval
of the Saint John Port Authority

18.85"(W) x 10.67”(H) - JPEG 9.43"(W) x10.67"(H) - JPEG 9.43"(W) x 5.33"(H) - JPEG
Requirements
ActualAd Size 55”(W) x 30"(H) 27.5"(W) x30”(H) 27.5"(W) x 15”(H)
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Saint John is VERY Cruise Friendly
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Saint John is VERY Cruise Friendly
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q ///“/”f Saint Johners are MUCH prouder of their City




Proud of our Marco Polo Cruise Terminal
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LU D Celebrated Milestones




s Celebrated Milestones

Community participates - gifts to help commemorate the occasion
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Created Reasons to Celebrate
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SCHUAED COMMUNICATED THE STORY
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Economic
Impact

COMMUNICATED THE STORY
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2010 Cruise Season
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Carnival 17 23 23 26 26

Royal Caribbean 4 9 12 12 15
Princess 8 9 16 13 13
Norwegian Cruise Line 0 2 16 10 7
Celebrity Cruises 1 0 1 2 5
Crystal Cruise Line 1 3 3 3 4
Holland America Line 0 3 3 3 2
Cunard 2 0 2 3 1

Misc. 1 4 4 3 4

Total Calls 34 53 80 75 77
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When Are they Calling?
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Interesting to Note
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Interesting to Note
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Interesting to Note
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2009 Cruise Saint John Website — Survey Results

Question: Is this your first cruise?
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2009 Cruise Saint John Website — Survey Results

Question: Would you visit Saint John or New
Brunswick again?
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2009 Cruise Saint John Website — Survey Results

Question: On a scale of 1 (poor) to 5 (excellent)
please rate your visit to Saint John?
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