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Tell a compelling story. Why? 

story, who will? 

 



   Are you good? Bad? 



Inform and Engage 

Project a positive image 

to grow business and 

build support. 

 



Build Pride, Support 

Port of Long Beach opened 100 years 
ago, creating a hub for jobs 



Engage All Stakeholders 

Residents, customers,  

employees, longshoremen,  

 

 



Use Key Messages 

 



-Verbal Messaging 

Driving the economy for 100 years  
and the journey has just begun. 



Employ the Entire Tool Box 

News releases, newsletters, 

advertising, promotional 

items, YouTube, Facebook, 

 

 



 

Repeat themes in books, brochures, 

cards, calendars... 



 

 



 

 



 

 



Go Talk to People 

Boat tours, community events, 

neighborhood presentations, 

Port-  

 



 

 



 

 



 

 



Evaluate Your Results 

92% of attendees surveyed 

experience at event. 

 



What Did People Think 

 

 



Lessons Learned 

•  

•

newsletters and face-to-face 

meetings 

 




