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Georgia-Pacific At-A-Glance

 Global leader in forest and consumer products

 Leading global producer of tissue, towels, napkins 

and tableware

 Global fluff pulp supplier

 Venerable brand name in North American building 

products

 Leading brown box business in North America

 40,000+ employees globally

 300+ facilities worldwide
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About Koch Companies

 Koch is one of the largest private companies in the 
world.

 Companies include:

• Flint Hills Resources – refining and chemicals

• INVISTA – performance fibers

• Koch Chemical Technology Group – process & 
pollution control equipment

• Koch Fertilizer – fertilizers

• Koch Minerals – energy-related commodities

• Koch Supply & Trading – commodity trading and 
financial services

• Georgia-Pacific – forest and consumer products
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Major Businesses
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Georgia-Pacific and U.S. Ports

• Major exporter from the U.S.

• Cellulose – fluff and market pulps for absorbent and 

paper products

• Containerboard – Large brown paper rolls for boxes

• Recycled paper – GP Harmon brokers 6 million tons

• Major ports: Savannah, Jacksonville, Mobile, New 

Orleans, Los Angeles, New York
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What do good media 

relationships require?

Getting REAL
• Responsiveness

• Recognize deadlines and respond accordingly

• Engagement

• Keep in regular contact with reporters

• Access

• Work to give them access to leadership, sources

• Lead-time

• Give them enough time to do their jobs when 

generating news coverage
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Case Study – Jobs Impact

• Recognized that jobs were on everyone’s minds

• Developed fact set on impact nationally, by state

• Created messages to fit in multiple uses

• News releases

• Ads

• Speeches

• Weaving these into multiple media, public 

interactions
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Getting Messages into the Public Eye
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Getting Messages into the Public Eye
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Getting Messages into the Public Eye
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Getting Messages into the Public Eye
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Creating Productive 

Media Relationships

Be REAL:

Responsive – key to develop relationships with 

reporters is being helpful; help them in calm times 

so they know you before a crisis strikes

Engaging – identify what they are interested in 

covering; seek them out to help; float story ideas

Accessible – Talk regularly and give media access to 

leadership/insiders 

Look – for opportunities to work with the media; build 

relationships well in advance of a crisis


