AAPA Public Relations Workshop
: ~ February 29, 2012

Lor'lanna Kastrop, Commissioner
’ Port of Redwood City
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* Port is relatively small, not well-known outside the
maritime community.
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* Seaport Industrial
Association support.

° City support.



Planning Committee

(many hands make lighter work, commit to 3 meetings)

* Port Commissioner

* Port Executive Director and/or Staff

* City Councilmember

* Planning Commission Member

* Civic Cultural Commission Member

* Parks & Rec. Dept. Director

* Port Tienant Assoc. (S.I.A.) Exec. Director



Planning Committee (cont:.)

Marine Science Inst. Representative
Historical Museum Representative

* Public Works Dept. Manager

* Yachi Club Commodore

* Arts Community Member

* Education Foundation Board Member™

*co-sponsor/beneficiary for 219 Annual PortFest



Other Participants (partial list)

* Sea Scouts

* Coast Guard Auxiliary

* Bair Island Aquatic Center

* Sequoia High School Band

* Woodside High School Band

* West Bay Community Band

* Water Emergency Transportation Authority
* Police & Fire Departiments
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~ Goal #1: To establish a positive r'ela’rlonshlp be’rween

= . ;Annual public festival on 15:Safzof O

—

the Port and our community.

Goal #2: To educate the public about the benefits of a
local deepwater port.

Measurements: Publicity, attendance, survey.
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Por’r Public Access Area
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Port Industrial (Secure) Area
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%f'-‘:ZfB;G:s'iness Group & Seaport Indus. Assoc.
“ Mothers Club and Service Organizations
* Local talent—bands and their fans
° Senior cifizen center



Save The Date for the 2nd Annual

1st Saturday in October, 8:00 am to 5:00 pm
At the Port of Redwood City, Seaport Court

Live Music including The Groove Kings Brought to you by
Faod ( PORT OF REDWOOD CITY
Oktoberfest Beer Garden Francisco Bay

Arts & Crafts

Children’s Activities Wy

Learn about the Working Waterfront \

And much more! redwood city “

aducationfoundation
For more information visit www.rwcportfest.org
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Port Business Reaction

"..tremendous positive exposure for industrial
businesses” in the port area

..working waterfront tours give local residents
a rare, first-hand look over the fence’at
industrial operations

..People are genuinely interested in how these
facilities work

..Children are always enthusiastic about seeing
big machines and vessels up close.”

--6reg Greenway, Executive Director,
Seaport Industrial Association
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SHantord Women's: Sailing Regatta
@EUirsisiand Aquatic Center Rowing Race
eiiveer the City Council and the City Planning
Ciilis ission for the "Golden Oar”

d _l‘ e_r'es’r in the upcoming America's Cup on SF
= (20 nautical miles from Port of RWC






http://redwoodcity.patch.com/articles/video-portfest-delights-crowds-from-entire-bay

Results
"L Alendance: approx. 2,000

L PUblicitys morefree publicity nan we
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newsleiier, Poritnewsletiter.




Representative Quotes from
Survey
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EORMa Citilizen committee (throw your net broadly).
g Orissiaifi should not do all the work.

aolunteer ‘outreach (esp. your boating community).

WPl application forms online for food vendors and arts
—— S gicrafts vendors, & business or non-profit booths.

— G et commitments from entertainers/musicians.

~ * Get help from service orgs. (esp. for liquor license)
- * Plan water activities (very popular).

* Highlight your tenants/industry/shipping if possible.

* Include activities for all ages, esp. children.
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