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Building a Better Mousetrap 
Best practices and lessons learned 

Robert Morris, Senior Director Corporate Communications 
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Corporate Communications Team 
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We Use Less 
To Move More 
Campaign Goal: To communicate 

GPA’s commercial advantages while 

highlighting our customer service, 

economic development and 

sustainable practices. 

 



4 GaPorts.com/Sustainability 
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Lobby 
Display 
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Brochure 
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Brochure 
Content 
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Table Top Display 



11 
Sustainability Video 
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Arbor Day Event 
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Protecting 
Natural History 
26 trees representing nearly 

5,000 years of old growth 

protected 
 

Two trees estimated to be 

more than 360 years old 

predate Oglethorpe’s landing 

at Savannah 
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Community Relations Ad 
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Elements in Annual Publications 
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We Do More 
Campaign Goal: To communicate 

GPA’s commercial advantages and 

economic impact. 
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GaPorts.com/More 
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GaPorts.com/More 
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GaPorts.com/More 
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Collateral Material for Sales 
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We Do More Video 
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Trade Show Booth 
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YouTube 
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Use different photo 

Lessons 
Learned 
Launch brand campaign across 

several platforms including 

earned media, advertising and 

social media 

 

Create events that introduce and 

emphasize campaigns 

 

Links between commercial and 

sustainability goals 
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Departmental 

Feedback 
Garnered compelling stories 

 

Translated into a strong sense 

of team as well as increased 

reach in the media 
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Making it 
Real 
Community events like the Arbor Day 
Event spurred community involvement 
as well as notice from other 
organizations. 
 

 

GPA received Georgia’s Urban 
Forest Council’s 2013 
outstanding Business Award as 
well as an award from the EPA. 
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Sustainability Video 
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THANK YOU 


