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The Caribbean 
The Caribbean as a region can be 
subdivided in to three distinctive areas 
when it comes to cruising. 
 

Eastern Caribbean Run 

Western Caribbean Run 
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The Caribbean 

• According to the Florida Caribbean Cruise 
Association (FCCA) 2012 Cruise Analysis, the 
Caribbean is the most popular cruise 
destination in the world.   



The Caribbean 

• According to capacity data published by Cruise 
Lines International Association (CLIA), the 
cruise industry has approximately 40 percent 
of its global bed day capacity deployed in the 
Caribbean. 



The Caribbean 

• An FCCA survey of cruise passengers indicated 
that 75 percent of the surveyed passengers 
were residents of the United States, 12 
percent were from Canada and 10 percent 
were citizens of the United Kingdom. The 
remaining 3 percent of passengers arrived 
from a broad range of countries, including 
Germany, Australia, Mexico, the Philippines 
and South Africa to name a few.  



Caribbean Statistics 2010 and 2011 

Source: 
OneCaribbean.
org 



Caribbean Stats 2011 and 2012 

Source: 
OneCaribbean.
org 



What Does This Show? 

• Of the 6 big players in the Caribbean, 4 of 
them are located in the Western Caribbean 
and the other 2 are located in the Eastern 
Caribbean 

• All are within close proximity of the Eastern 
Seaboard of the USA 

 



The Caribbean 

• CLIA also reported that the average cruise 
length was 7.1 days. 

• The Caribbean as a destination is easily 
accessible within that time-frame all year 
round. 

• CLIA defines the cruiser target market as 
adults 25 years or older, with household 
earnings of $40,000+. This segment 
represents 43% of the total US population. 



The Cayman Islands -Where Did 
We Start? 

• 1972 One ship a week • Today – 6 to 8 ships a 
day 





Cayman Cruise Stats 1992 to 2012 



Where Did We Start? 

• From one tender pier to 
three tender piers 

 

• From a few tour and 
taxi operators to over 
150 tour and taxi 
operators 



Powdery, White Seven Mile Beach 

 



Stingray City 



What Makes the Caribbean So 
Popular? 

• Availability for year-round cruising 

• Warm, appealing tropical climate year-round 

• Lots of natural and unique attractions 

• Affordable and relatively safe, allowing for a 
relaxed and enjoyable vacation 

• Easy access for the largest source market – the 
USA 

• Fits into the 7 day cruise profile 



What Makes the Caribbean So 
Popular? 

• The islands have a good working relationship 
with cruise lines. 

• Close partnership with the industry as it has 
evolved over the years 

• Good Infrastructure 

• Good transportation system 

 

 

 



What Is The Future? 

• The rising cost of fuel coupled with regulations 
for cleaner burning fuels to be used will have 
an impact on the cruise industry and probably 
the length of calls and destinations they 
select. 

• The global recession, especially Europe’s and 
Asia’s struggles will likely be a plus for the 
Caribbean in the short term. 



What is the future 

• These factors indicate that the Caribbean will 
remain the number one cruise destination for 
some time to come. 

• So to maintain its attractiveness, it is 
important for the Caribbean to refresh and 
enhance its unique appeal and attractions that 
have made and continues to make it, the most 
popular cruise destination in the world. 

 



The End 


