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Our “field of vision” is what we can see from our vantage point.  But I ask you to 
consider with me the difference between that and your “field of visibility” – that is, 
who can see you. 
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The fact we are visible has impact. These are not just a channels or a tactic. Our 
visibility – and the extent to which we are visibile can influence outcomes. Visibility is 
a modern day “currency.” 
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A parody BP PR account established immediately after the spill has more followers to 
this day than BP’s actual account – in spite of the difference in volume of tweets. 
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And in a disaster situation our visibility augments resources and gives us tools we 
wouldn’t otherwise have.  
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http://www.google.org/crisisresponse/ 
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Maryland EMA has begun using Pinterest to help people with emergency 
preparedness. 
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The modern day truth is we may not even see it coming – unless we’re using available 
“fields of visibility.” 
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Gov Christie’s YOUTUBE Channel 
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http://www.scpr.org/news/2013/02/12/35924/dorner-manhunt-san-bernardino-
sheriff-s-asks-media/ 
http://storify.com/kpcc/san-bernardino-sherriff-s-department-asks-media-to 
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We can’t forget that the “assembled” story is also “the story.” 
http://storify.com/kpcc/san-bernardino-sherriff-s-department-asks-media-to 
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http://www.govloop.com/page/government-social-media-leader 
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Twitter Lists & Facebook Likes 
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LinkedIn groups contain your stakeholders too. 
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Image courtesy of Jay Baer 

Post has since been removed from FB 
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http://www.google.org/crisisresponse/ 

http://dl.dropbox.com/u/988143/The_Epicenters_of_Social_Media_Crises_REDUC.p
df 

http://www.youtube.com/government101 

https://www.facebook.com/government 

https://twitter.com/gov 

http://govtwit.com/ 

http://ohmygov.com/ 

http://www.govloop.com/ 

http://www.hkstrategies.com/flightschool 

http://socialmediagovernance.com/ 
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