
Serving Silicon Valley



Challenge: 
To alleviate depth limitations in our shipping channel.  

Current status:  -24 ft. 

Authorized depth: -30 ft.

USACE estimate to get to authorized depth:  $8 million

President’s FY14 budget allocation: $2.75 million

Shortfall:  $5.25 million



Objective:
To obtain additional maintenance dredging funding 

from the USACE appropriation, that is to be awarded 
on a competitive basis for 

“projects that will enhance national, regional, or local 
economic development” 

and take into consideration “lack of alternative means of 
freight movement and savings over alternative means 
of freight movement”

(emphasis added)



Idea:
Link the Port of Redwood City to the national, regional 

and local economic engine that is known as

SILICON VALLEY 



Step 1:
 Rebrand the Port as “Silicon Valley’s Port” and a new 

tagline “Serving Silicon Valley”





Step 2:
 Link our cargo to projects that are being built in 

Silicon Valley, such as the new Apple headquarters, the 
expanded Google campus, and the new San Francisco 
49ers Football Stadium.  



“Apple Spaceship” 
Estimated Completion: 2016 
Estimated Cost: $4-5 billion 
Total Land Size: 176 acres 
Total Square Feet: 2.82 million
Total Floors: 4 
Parking: 10,980 spaces total, 
±5,000 spaces underground



Step 3:
 Have our shippers write letters to local elected officials 

and community leaders explaining the increased costs 
of those materials if they come in light-loaded due to 
depth restrictions.





Step 4:
 Have local elected officials and industry leaders write 

letters to our Congressional delegation, explaining the 
importance of these construction projects to our 
community AND the high cost of alternative means of 
freight movement (trucks) due to traffic congestion, 
environmental impacts, and extra delay.





Results:
 Our Congressional delegation, and in particular Sen. 

Dianne Feinstein’s office, pushed for the Port of 
Redwood City to obtain some of the competitive O&M 
funding.

Additional appropriation $5.015 million! 
(nearly matching our 5.25 million shortfall)



Bottom line:

A clear message combined with 
targeted action brings results!



AAPA Public Relations Committee

for your expertise, advice, and support!


