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TODAY’S 
TOPICS

1. SHIFTS FROM WEST COAST TO EAST COAST
•	 Optimization is Key to Supply Chain

•	 Transportation Costs

2. WIDE RANGE OF INDUSTRIAL NEEDS
•	 Resurgence of Light Industrial for Last Mile Delivery

•	 National Demand for Big Box

•	 Where is Demand?

3. TAMPA & I-4 CORRIDOR
•	 Who is Looking for Space?

•	 What Drives Our Market?

•	 Where are Institutions Investing?

4. LOOK AHEAD TO 2016



OptimizatiOn is Key tO supply Chain        

•	Sustained	Emergence	of	Globalization

•	Increased	Complexity

•	Rising	Impact	on	logistics	CostsW
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TransporTaTion 
CosTs show 
signifiCanT savings 
& EffiCiEnCy
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Metroplotan to Megapolitan:
60M new people in US By 2040
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On multi-mODal

transpOrtatiOn

•	Port	strikes	shifted	attention	and	inventory	

•	Supply	Chain	managers	will	figure	out	the	formula	

•	Products	changing	paths,	requiring	change	to	real	estate

	» E-commerce	Related	(online-only	and	omni-channel)

	» Shifting	Ports
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ResuRgence of Light industRiaL
foR Last MiLe deLiveRy

 √ Smaller warehouses (200,000 SF and less)
 √ Driven by e-commerce and changing consumer demands
 √ Closer to urban areas
 √ Reason being:	“Same Day Delivery”
 √ Lack of smaller warehouses developed compared to 

        Big Box is noticeable
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 √ Larger	warehouses	(350,000	SF	and	up)

 √ DEMAND	>	SUPPLY	=	DEVELOPMENT	

 √ E-commerce	and	shortened	delivery

 √ “Great	Recession”	disciplined	developers	

 √ Predominantly	found	in	Tier-1	
distribution	areas	(10	top	markets)

NatioNal DemaND

For Big Box

DistriButioN CeNters
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Look	for	developers	to	start	construction	on	spec	
for	500,000	SF	or	larger	that	can	be	subdivided	
for	a	variety	of	e-commerce	and	distribution	
users.

Secondary	markets	should	see	more	activity	as	
e-commerce	users	seek	solutions	closer	to	
customers	not	located	in	Metro	areas	as	well.

Big-Box	mentality	where	online	shopping	has	
created	a	trend	in	needing	state-of-the-art	
logistics	facilities	near	major	Metros,	where	
there	is	also	a	limited	supply	of	such	facilities,	
spurring	a	new	wave	of	development.

	
•	 E-commerce	represents	6.2%	of	overall	
retail	sales.

•	 By	2017	10.3%	of	all	U.S.	retail	sales	will	
be	online.

•	 Demand	for	the	limited	supply	of	high-quality	
industrial	properties	near	key	port	markets	
and	high-density	population	hubs.

•	 Retailers	moving	inventory	away	from	
stores	and	into	central	DCs	capable	of	
serving	as	warehouses	for	store	sales	and	
fulfillment	centers	for	online	sales.

•	 Secondary	markets	should	see	more	activity	
as	e-commerce	users	seek	solutions	closer	
to	customers	not	located	in	Metro	areas	as	
well.

	

E-CommErCE
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AnAtomy of A Big Box DistriBution Center
W

ID
E 

RA
N

G
E 

O
F 

IN
D

U
ST

RI
AL

 N
EE

D
S

PA G E  1 1



W
ID

E 
RA

N
G

E 
O

F 
IN

D
U

ST
RI

AL
 N

EE
D

S aDD all the entrepreneurs lOOKing fOr starter spaCe, 
plus the milliOn-sf bOxes, anD
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Where Is DemanD?
TIer One marKeTs LeaD The WaY 

60% OF TOTaL DemanD
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Who Is DrIvIng DemanD?
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What DO they have in COmmOn?
Who Is DrIvIng DemanD?
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herD mentality - WhO’s lOOKing

 √ Tracking	over	20	Users

 √ Tracking	Over	5M	SF

 √ Signs	of	need	for	development:

•	 628,000	SF	existing

•	 1.6M	SF	proposed	(and	growing)

•	

 √ Household	corporate	names	tied	to:
•	 Building	materials/construction	

•	 Consumer	goods	

•	 E-commerce,	transport/shipping,			
packaging	supplies	

•	 High-tech	manufacturing	

•	 Food	and	beverage
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What Drives Our Market?
hint: aCCess tO grOWing pOpulatiOn

 √ Residential	construction	and	trades

 √ Strong	leaders	at	ports/EDCs/elected	positions/businesses

 √ New	industry	drivers:

									Health	-	Bio-life	Science	-	E-commerce		

									Medical	Devices	-	Consumer	Goods

 √ Increased	attention	to	tech	and	startups;	Google	Fiber	coming

PA G E  1 8



TA
M

PA
 &

 I-
4

tampa DemanD generatOrs
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grOWing pOrt business
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lOCal CargO anD passenger OptiOns
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Where are institutiOns investing?

Industrial	Business	Parks
Trading	hands	from	legacy	/	family-owned	to	
institutional	grade	owners	expecting	gains	from	
local	activity
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lanD OptiOns are plentiful; 
DeCiDing Where tO lOCate is triCKy

30+	
sites	

potentially
over

44M	SF

Growing	
MSAs
equals
More	
Options

	
High-Tech
Manufacturing

and
Food	&	
Beverage

Sites	from
100-250k	SF
to	single

	1M	SF	Boxes
to	master

planned	parks	of
10M	SF

Speed	to
Market
is	Key

Quicker	
Decisions	due
	to	access	to

	Big	Data
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 √ Market	turned	around	quickly	in	Oct

•	 No	pause	yet

•	 No	boiling	point	-	but	warming	up

 √ Steadily	increasing	activity	&	demand

 √ Rush	for	developing	supply	-	but	balanced

 √ Rate	growth	across	all	locations,	not	just	core

2016
fOreCast
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 √ Shorter	turnaround	times	needed:

•	 the	speed	of	business	has	

improved	and	become	more	

efficient	with	information.	

•	 businesses	will	want	to	stay	ahead	

of	the	Fed	rates	and	consumer	

buying	habits.

2016
FORECAST

2016
fOreCast

 √ Global	uncertainty	is	still	the	
largest	risk	to	US	growth.

 √ 1Q16	should	be	a	strong	quarter	
for	office,	industrial	and	retail.
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ContaCt:

KOSTAS STOILAS
1 813 273 8485
kostas.stoilas@cbre.com


